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Olle Olsson
(olleo@sics.se, olleo@w3.org )

SICS (http://www.sics.se )

W3C (http://www.w3.org )
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National research institute
� R&D in information and 

communication technologies
� Non-profit
� 100 employees

Objective: 
� contribute to the competitive strength 

of Swedish industry
� by conducting advanced and focused 

research in strategic areas of 
computer science, and 

� actively promoting the use of new 
ideas and results in industry and 
society at large. 

Sponsors:
TeliaSonera, Ericsson, 
Saab Systems, 
FMV (Defence Materiel Administration), 
Green Cargo (Swedish freight railway operator), 
ABB, 
Bombardier Transportation 
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� It is difficult to make predictions, especially about the 
future.
� Niels Bohr
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� It is difficult to make predictions, especially about the 
future.
� Niels Bohr

� The best way to learn about the future, is to stay alive 
as long as you can, and see what happens.
� Freeman Dyson
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� It is difficult to make predictions, especially about the 
future.
� Niels Bohr

� The best way to learn about the future, is to stay alive 
as long as you can, and see what happens.
� Freeman Dyson

� The best way to predict the future is to invent it.
� Alan Kay
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1. Where were we, a moment ago?
2. What has changed?
3. What is this thing called Web 2.0?
4. Ajax � technology toolbox
5. �So what? What�s in it for me?�
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� An old friend
� Taken for granted
� ... like the car 

or the telephone
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� The web everywhere
� ... for everyone
� ... for everything
� ... always 
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� Will the future be �more of the same�?
� Or ....?

� There is always a next generation coming up from 
behind, thinking differently! (�Net Generation�)
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� Hot actors on the web / hot 
sites

� Profitable business
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Blogs and citizen journalism

Producing users 
(�prosumers�) 
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Store what you have
�hosted� email, blog, picture archives, 

documents, ...

Add your stuff onto 
others� backgrounds

Google Maps
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• ... we see office applications appearing on the web!
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• ... There are office applications on the web?


