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Om forutsagelser

Det rsv rtattg raf ruts gelser, speciellt om
framtiden.
Niels Bohr
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Om forutsagelser

Det rsv rtattg raf ruts gelser, speciellt om
framtiden.
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Det b stas ttet attf veta vad framtiden har | sitt
sk te,det ratth llasigvidlivs | nge som m jligt,
och se vad som h nder.
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1. Digitalt medium
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Media-industri

Observationer:

economies of scale = h ggradig
koncentration i mediemarknaden
Media-f retag ofta verksamma ifler n
en delmarknad (t.ex. tidningar resp tv)
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Media-industri

Drivkrafter
Inneh I r alltmer digitalt representerat
kar m jlighet att terpublicera
Roller och konkurrensm nster f r ndras

telekom-operat rer, teknologileverant rer,
inneh llsproducenter

Alltmer ppen marknad, och alltmer global

Teknologin utvecklas kontinuerligt
p verkar producenter, distribut rer, konsumenter

kad betoning p personalisering
livsstilens betydelse
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Marknadsnischernas betydelse

The
Long Tail

Exploatera sm marknadsnischer =N
Teknologin drar ner kostnaderna

g Why the Future of Business
attn ut ._”___ Bmﬂxsmﬂmj Is Selling Less of More
Ekonomiskt m jligt att exploatera | /(s AvpiErRsON
svansen
Nya aff rer!
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"Folkhemslosningen”

Producenterna hade effektivt makten att best mma
hur utbudet skall ta form p marknaden

Konsumenterna v ljer mellan f rdiga paket
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Marknadsmakt

Sm skaliga initiativ p produktionssidan
Sm skaliga initiativ p  distributionssidan
Konsumenten vill forma varan

T.ex.:
Disintermediation: mellanh nderna lever farligt

Globalisering p teknikbas: tankes tt propageras snabbt
ver | nga avst nd
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Disruptiv innovation

Disruptiv innovation: _.
technological innovation, product, or service that _.Eb<m =_.m

Dilemma

eventually overturns the existing dominant

technology or product in the market When
New Technologies
Exam _OQ_” Cause Great Firms
to Fail

Radior r =» transistor :
Stordator =» minidator ”
Minidator = PC

distributionkanaler = interaktiva informationsrum
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2. Digital person
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"The Net Gen”

..., he Millenials ,

F dda efter 1982

Definieras av och definierar teknologi:
Personlig
Multifunktionell
Tr dl
Multimedia
Kommunikationscentrerad

De har krav!
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3. Digitalt rum
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Markbara trender

Aktivt deltagande vem r producent, vem r
konsument?

Bloggar
Wikis
Rekommendationssystem
Aktualitet viktigt
Det nya om det senaste
F r ndring ringetsom st r
Nya information tillkommer
Existerande information f r ndras
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Den kreative individen - bloggar

12 december, 2005

Het bedrijfsleven en Web 2.0 in 2005

r de online wereld een heftig j & sten zijn blog
en als breed media-uiting. o ) hebben het $16,371.66.
How much is your
blog worth?

unmn__.__.mjn_m . __Sm:._
rin zicht is hu 5 Home
Over Blogmania
Uw bedrijf in de blogosfeer
Weblog starten

De voorbereiding
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kreativa gruppen - Wikipedia
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Web 2.0

From Wikipedia, the free encyclopedia

The term "Web 2.0" refers to what some people see as a second phase of development of the Waorld Wide Web, including its architecture and
its applications. As used by its proponents, the phrase refers to one or mare of the following:

the transition of websites from isolated information silos to sources of content and functionality, thus becoming a computing platform sewing
web applications to end users

a social phenomenon referring to an approach to creating and distributing Web content itself. characterized by open communication.
decentralization of authority, freedom to share and re-use, and "the market as a conversation”

a more organized and categorized content, with a far more developed deeplinking web architecture

a shift in economic value of the web, possibly surpassing that of the dot com boom of the late 1990s
= a marketing term to differentiate new web businesses from those of the dot com boom, which due to the bust now seem discredited
However, a consensus on its exact meaning has not yet been reached.

Many find it easiest to define Web 2.0 by associating it with companies or products that embody its principles. Some of the more well known
Web 2.0 entities are Google Maps, Flickr, del.icio.us, digg, and Technorati. to name a few.

Many recently developed concepts and technologies are seen as contributing to Web 2.0, including weblogs, linklogs. wikis. podcasts, RSS

toolbox

» What finks heve feeds and other forms of many to many publishing; social software, web APls, web standards, online web senices, Ajax, and others.

= Related changes Proponents of the Web 2.0 concept say that it differs from early web development, retroactively labeled Web 7.0, in that it is a move away from
= Upload file

static websites, the use of search engines, and surfing from one website to the next, to a more dynamic and interactive World Wide VWeb.
Others argue that the original and fundamental concepts of the YWV are not actually being superseded. Skeptics argue that the term is little
more than a buzzword, or that it means whatever its proponents want it to mean in order to convince their customers, investors and the media
that they are creating something fundamentally new, rather than continuing to develop and use well-established technologies [1] 2.
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